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1 Course Description
The media lavish vast amounts of attention on electoral campaigns in the United States, but how do
these events play out beyond our borders? This course will examine electoral campaigns in com-
parative perspective, with examples drawn from Latin America (Argentina, Bolivia, Brazil, Chile,
Mexico, Peru), Western Europe (France, Italy, Spain, Sweden, U.K.), Eastern Europe (Russia and
Ukraine), Asia (Japan and the Philippines), and Africa (Kenya). In the first part of the course,
we examine how campaigns change over time, whether they are becoming more professionalized
or “Americanized,” and what role international political consultants play in this process. In the
second part, we examine how campaigns vary across countries according to party and electoral
systems, campaign finance regulations, the prevalence of vote buying, the nature of the mass me-
dia, the prevalence of violence, and use of the Internet and social media. The third part of the
course examines how campaigns affect voters. Here we will focus on news coverage, television
advertising, and get-out-the-vote campaigning. The course will take a multi-media approach to all
of these questions, supplementing course readings with documentary films and clips of televised
campaign advertising.

I assume that students enrolled in this course have some background in political science, but not
necessarily in comparative politics or campaigns. Those who are primarily interested in American
politics are as welcome as those who focus on other regions.
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1.1 Course Objectives
This course teaches students to apply the comparative method to the study of electoral campaigns
around the world. In doing so, it fulfills requirements for three BU Hub areas. The general de-
scription of each area and course-specific learning objectives are listed below.

1. Social Inquiry II. Students will apply principles and methods from the social sciences based
on collecting new or analyzing existing data in order to address questions, solve problems, or
deepen understanding. They will understand the nature of evidence employed in the social
sciences and will demonstrate a capacity to differentiate competing claims in such fields.
This includes reflecting on and critically evaluating how social scientists formulate hypothe-
ses, gather empirical evidence of multiple sorts, and analyze and interpret this evidence.

In this course, students will:

• evaluate how the strategies and techniques of electoral campaigns have changed over
time, whether this process supports hypotheses about “Americanization” or “modern-
ization,” and what role international campaign consultants play in this process.

• evaluate evidence of how campaign strategies and media coverage influence public
opinion and voting behavior and assess the strengths and weaknesses of different re-
search designs that social scientists use to address these questions.

2. Global Citizenship and Intercultural Literacy. Students will demonstrate, through com-
parative analysis, an understanding of global diversity as expressed in at least two different
languages, cultures, religions, political systems or societies.

In this course, students will:

• learn about the nature of electoral campaigns in Argentina, Bolivia, Brazil, Chile,
France, Italy, Japan, Kenya, Mexico, Peru, the Philippines, Russia, Spain, Sweden,
Ukraine, and the United Kingdom.

• assess how campaign strategies vary across countries in response to different party and
electoral systems, levels of economic development, strengths or weaknesses in the rule
of law, and media structures.

3. Teamwork/Collaboration. As a result of explicit training in teamwork and sustained expe-
riences of collaborating with others, students will be able to identify the characteristics of a
well-functioning team.

Students will demonstrate an ability to use the tools and strategies of working successfully
with a diverse group, such as assigning roles and responsibilities, giving and receiving feed-
back, and engaging in meaningful group reflection that inspires collective ownership of re-
sults.

In this course, students will:
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• read about and reflect on collaboration in political science in order to identify the char-
acteristics of a well-functioning team prior to embarking on a group project.

• work collaboratively in teams of 3–4 students to take on the role of a political consulting
firm, developing campaign advice for a candidate or party from a recent election in a
country other than the United States and conveying this advice in the form of a group
paper and in-class presentation.

• via short memos, report on how responsibilities were divided up within the team and
reflect on the experience of collaboration, highlighting what worked well and what did
not.

2 Instructional Format and Approach to Learning
This course is a medium-sized lecture course with some discussion and interactivity. Students
should complete the readings on the syllabus prior to each class period, since we will often be
talking about them explicitly. I use lecture slides which present a rough outline of major points;
these are posted on Blackboard after the lecture. Slides are not a substitute for taking notes, as there
are many important points that do not make it onto the slides. Lectures also feature a number of
videos—primarily clips of campaign advertising—as well as a documentary film. Students should
pay close attention to and take notes on these video features as well.

3 COVID Safety
Following BU guidelines for Fall 2021, this class will be taught only in person, not in a hybrid
mode. Masks are required of everyone at all times. Students may only attend lecture if their
Healthway status is “cleared” (green). The instructor reserves the right to ask students to hold up
their phones or devices to demonstrate a green “cleared” badge. If you test positive and need to
quarantine, or if you are feeling sick and decide to stay home one day, please inform the instructor
as soon as possible (ideally in advance) so that we can work to come up with a solution for catching
up on missed material.

4 Course Materials
For each week of the course, I have assigned about 60–80 pages of readings. Some reading se-
lections are drawn from the following required book, which is available online through Mugar
Library:

Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and
Success Contagion. New York: Cambridge University Press, 2016.

All other readings are available electronically. The easiest way to access these is via an electronic
copy of this syllabus (on Blackboard, or at http://people.bu.edu/tboas/campaigns_

3

https://www-cambridge-org.ezproxy.bu.edu/core/books/presidential-campaigns-in-latin-america/349484F85E5DF7A253FC745DB2CBA36E
https://www-cambridge-org.ezproxy.bu.edu/core/books/presidential-campaigns-in-latin-america/349484F85E5DF7A253FC745DB2CBA36E
http://people.bu.edu/tboas/campaigns_syllabus.pdf
http://people.bu.edu/tboas/campaigns_syllabus.pdf


syllabus.pdf). Click on the hyperlinks in the reading list below. If you are not on campus,
you may need to connect via the VPN or enter your BU ID and password. A couple readings are
available only through Blackboard; these are noted below.

5 Assignments and Grading Criteria

5.1 Grade Breakdown
Attendance and participation: 15%
Response paper 1: 15%
Response paper 2: 15%
Group presentation: 10%
Group paper: 15%
Final exam: 30%

Final numerical grades will be calculated according to the weights listed above, and they will be
translated into letter grades using the following scale:

A: 93.333 and above
A-: 90–93.332
B+: 86.667–89.999
B: 83.333–86.666
B-: 80–83.332
C+: 76.667–79.999
C: 73.333–76.666
C-: 70–73.332
D: 60–69.999
F: 0–59.999

5.2 Attendance and Participation
Students are expected to attend class regularly and participate in class discussion. I will periodi-
cally take attendance during the semester; one-third of the attendance and participation grade will
be based on your presence during these sessions. Another third is based on the quality and extent
of your participation during in-class discussion. The final third of this grade is based on your con-
tribution to the group project—evaluated based on each group’s report of how responsibilities were
divided up among team members—as well as completion of an individual memo reflecting on the
experience of collaborative teamwork.
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5.3 Response Papers
At the end of each of the first two parts of the course, students are required to write a 5–7 page
(double-spaced) paper that addresses themes raised in lecture and course readings. I will distribute
paper prompts for these papers 2–3 weeks before the due dates listed on the syllabus.

5.4 Group Presentation and Paper
The final project for this course will consist of a 15–25 minute presentation and a 10–12 page
paper, both of which will be prepared by groups of 3–4 students working jointly. The same grade
will be given to all students in the group. For both the paper and presentation, group members will
put themselves in the shoes of a political consulting firm, offering advice to a specific candidate
or party in an electoral campaign outside of the U.S. that is either underway at the time of the
course or has recently occurred (i.e., during the prior semester). We will discuss this assignment in
more detail and choose groups early on so students have plenty of time to prepare, and—for those
studying upcoming elections—to follow the campaigns over the course of the semester. During
this session, we will also discuss collaborative work in political science in order to identify the
characteristics of a well-functioning team. When submitting the final paper, groups will turn in
a co-authored report on how responsibilities were divided up among team members, and each
student will submit an individual 1–2 page memo reflecting on the experience of collaboration,
highlighting what worked well and what did not. The report and memo factor into the attendance
and participation grade, as explained above.

5.5 Final Exam
A final exam, covering all of the course material, will be held during the scheduled exam period,
as listed below.

6 Class and University Policies
It is our shared responsibility—professor and students alike—to ensure a positive learning envi-
ronment. Please be respectful of each other and treat your colleagues and instructors as you would
like to be treated if the shoe were on the other foot.

6.1 Excused Absences
Absence from class can be excused, and exam or paper due dates rescheduled, only for religious
observances (following BU’s Policy on Religious Observance), unexpected or major life events
(e.g., a wedding or funeral of a close relative, a medical emergency or appointment), and BU
extracurricular activities such as sporting competitions and arts performances. Please inform the
professor by email as soon as you are aware of a conflict. In some cases I may require verification
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of the reason for the absence. No absence can be excused after the fact, except for unforeseen
medical emergencies.

6.2 Assignment Completion and Late Work
Late assignments without a pre-authorized extension will be penalized 1/3 of a letter grade (e.g.,
B+ to a B) per 24-hour period, starting with the due date; this includes weekends and holidays. You
can turn in a late assignment by emailing it to the professor (be sure to get a response confirming
receipt) or submitting via Blackboard. The absolute deadline for submitting late final papers is the
date of the final exam, since grades are due shortly thereafter.

6.3 Academic Integrity
Students are expected to do their own work and to accurately and honestly give credit for informa-
tion, ideas, and words obtained elsewhere. Plagiarism will be dealt with strictly according to the
Academic Conduct Code; please review the website for examples of what counts as plagiarism so
you know how to avoid it. If you have questions or concerns about how to properly cite outside
sources, please let me know and I will be happy to assist.

6.4 Resources and Support
If you have questions about course materials or assignments or are in need of extra help, you are
encouraged to visit the professor during office hours, as listed at the top of the syllabus. In partic-
ular, I can offer feedback on outlines, drafts, or thesis statements of papers prior to the due date, as
long as you do not wait until the last minute.

Students with disabilities (physical or learning) who need special accommodation in the course
should arrange for a documentation of disabilities from BU Disability & Access Services and
present a letter from that office to the professor. I will be happy to work with you to implement
whatever accommodations they recommend.

7 Schedule and Required Readings
Note: Each entry contains a hyperlink to the electronic reading, where available.

7.1 Part I: International Influences and Changing Campaigns
7.1.1 Friday, Sept. 3. Americanization, Modernization, and Success Contagion.

Paolo Mancini and David L. Swanson, “Politics, Media, and Modern Democracy: Introduction,”
in David L. Swanson and Paolo Mancini, eds., Politics, Media, and Modern Democracy: An Inter-
national Study of Innovations in Electoral Campaigning and Their Consequences (Westport, CT:
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Praeger, 1996).

Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “The Theory of Success Contagion,” pp.
18–28, excerpt from Ch. 1: “Success Contagion and Presidential Campaigns in Latin America.”

7.1.2 Wednesday, Sept. 8. International Influences on Campaigning.

David M. Farrell, “Political Consultancy Overseas: The Internationalization of Campaign Consul-
tancy.” PS: Political Science & Politics 31 (1998), 2: 171–176.

Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “Political Consultants,” pp. 37–40, excerpt
from Ch. 1: “Success Contagion and Presidential Campaigns in Latin America.”

Thomas Carothers, Aiding Democracy Abroad: The Learning Curve (Washington, DC: Carnegie
Endowment for International Peace, 1999). “Political Party Assistance,” pp. 140–155, excerpt
from Ch. 6: “Basic Steps: Elections and Political Parties.”

7.1.3 Friday, Sept. 10. Consultants Abroad: Sawyer-Miller in Chile.

Fritz Plasser, “American Campaign Techniques Worldwide,” Harvard International Journal of
Press/Politics 5 (2000), 4: 33–54.

Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “The Campaign for the ‘No,’ 1988,” pp.
50–56, excerpt from Ch. 2: “Convergence on a Personalistic Strategy in Chile.”

7.1.4 Monday, Sept. 13. Consultants Abroad: Sawyer-Miller in Chile, continued.

James Harding, Alpha Dogs: The Americans who Turned Political Spin into a Global Business
(New York: Farrar, Straus, and Giroux, 2008). Introduction, pp. 3–8 only, and Ch. 6, pp. 153–160
only.

Jeffrey Puryear, Thinking Politics: Intellectuals and Democracy in Chile (Baltimore: Johns Hop-
kins University Press, 1994). Ch. 5, “Modernizing Politics: 1987–1988.”

7.1.5 Wednesday, Sept. 15. Consultants Abroad: Sawyer-Miller in Peru.

James Harding, Alpha Dogs: The Americans who Turned Political Spin into a Global Business
(New York: Farrar, Straus, and Giroux, 2008). Ch. 7, pp. 169–193 only.

Mark Malloch Brown, “The Consultant,” Granta 36 (1991): 88–95.
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Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “Mario Vargas Llosa, 1990,” pp. 154–157,
excerpt from Ch. 4: “Limited Contagion and Inward-Oriented Reactions in Peru.”

7.1.6 Friday, Sept. 17. Consultants Abroad: Greenberg Carville Shrum in Bolivia (movie).

No readings; watch Our Brand is Crisis (2005) in class.

7.1.7 Monday, Sept. 20. Consultants Abroad: Greenberg Carville Shrum in Bolivia (movie).

No readings; finish watching Our Brand is Crisis (2005) in class.

7.1.8 Wednesday, Sept. 22. Consultants Abroad: Greenberg Carville Shrum in Bolivia.

Stanley B. Greenberg, Dispatches from the War Room: In the Trenches with Five Extraordinary
Leaders (New York: St. Martin’s Press, 2009). Ch. 7: “Gonzalo ‘Goni’ Sánchez de Lozada.”

7.1.9 Friday, Sept. 24. Consultants Abroad: Americans in Russia.

Michael Kramer, “Rescuing Boris,” Time 148, 4 (July 15, 1996): 28–37.

Michael McFaul, “Time: Scoop or Dupe?” Moscow Times (July 17, 1996).

Michael McFaul, Russia’s 1996 Presidential Election (Stanford, CA: Hoover Institution Press,
1997). Ch. 3: “The Yeltsin Campaign.”

7.1.10 Monday, Sept. 27. Russia’s “Political Technologists.”

Andrew Wilson, Virtual Politics: Faking Democracy in the Post-Soviet World (New Haven: Yale
University Press, 2005). Ch. 3: “The ‘Political Technologist’: Machiavelli as Corporate Advisor.”

Michael McFaul, “Political Charades,” Moscow Times (September 30, 2005).

7.1.11 Wednesday, Sept. 29. Consultants Abroad: Russians in Ukraine.

Nikolai Petrov and Andrei Ryabov, “Russia’s Role in the Orange Revolution,” in Anders Åslund
and Michael McFaul, eds., Revolution in Orange: The Origins of Ukraine’s Democratic Break-
through (Washington, DC: Carnegie Endowment for International Peace, 2006).

Taras Kuzio, “From Kuchma to Yushchenko: Ukraine’s 2004 Presidential Elections and the Orange
Revolution,” Problems of Post-Communism 52, 2 (2005): 29–44.
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7.1.12 Friday, Oct. 1. Teamwork, Collaboration, and Overview of Group Project.

Rose McDermott and Peter Hatemi, “Emerging Models of Collaboration in Political Science:
Changes, Benefits, and Challenges,” PS: Political Science and Politics 43, 1 (2010): 49–58.

7.2 Part II: Cross-National Variation in Campaign Styles
7.2.1 Monday, Oct. 4. The Effects of Party and Electoral Systems.

Shaun Bowler and David M. Farrell, “Electoral Institutions and Campaigning in Comparative Per-
spective: Electioneering in European Parliament Elections,” European Journal of Political Re-
search 50 (2011): 668–688.

7.2.2 Wednesday, Oct. 6. Campaigns in Sweden and Spain.

Lars W. Nord, “Still the Middle Way: A Study of Political Communication Practices in Swedish
Election Campaigns.” Harvard International Journal of Press/Politics 11, 1 (2006): 64–76.

Jordi Xifra, “Americanization, Globalization, or Modernization of Electoral Campaigns? Testing
the Situation in Spain,” American Behavioral Scientist 55, 6 (2011): 667–682.

7.2.3 Friday, Oct. 8. Campaigns in Japan.

Gerald L. Curtis, “Japan,” in David Butler and Austin Ranney, eds., Electioneering: A Compara-
tive Study of Continuity and Change (New York: Oxford University Press, 1992).

Ray Christensen, “The Effect of Electoral Reforms on Campaign Practices in Japan: Putting New
Wine into Old Bottles.” Asian Survey 38, 10: 986–1004.

7.2.4 Tuesday, Oct. 12. RESPONSE PAPER DUE; Populist Campaigns: Italy.

Paul Statham, “Berlusconi, the Media, and the New Right in Italy,” Harvard International Journal
of Press/Politics 1, 1 (1996): 87–105.

7.2.5 Wed., Oct. 13. Populist Campaigns: Brazil and Peru.

Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “Fernando Collor de Mello: The Failure of
a Neopopulist Outsider,” pp. 90–95, excerpt from Ch. 3: “Convergence on a Technocratic Strategy
in Brazil.”

Wendy Hunter and Timothy Power, “Bolsonaro and Brazil’s Illiberal Backlash,” Journal of Democ-
racy 30, 1 (2019): 68–82.
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Taylor C. Boas, Presidential Campaigns in Latin America: Electoral Strategies and Success Con-
tagion. New York: Cambridge University Press, 2016. “Limited Success Contagion: Alberto
Fujimori and Neopopulism, 1990–2000,” pp. 138–152, excerpt from Ch. 4: “Limited Contagion
and Inward-Oriented Reactions in Peru.”

7.2.6 Friday, Oct. 15. Populist Campaigns: The Philippines.

Mark R. Thompson, “Reformism vs. Populism in the Philippines.” Journal of Democracy 21, 4
(2010): 154–168.

Nicole Curato, “Flirting with Authoritarian Fantasies? Rodrigo Duterte and the New Terms of
Philippine Populism,” Journal of Contemporary Asia 47, 1 (2017): 142–153.

7.2.7 Monday, Oct. 18. Campaign Finance and Corruption: Brazil.

David Samuels, “Money, Elections, and Democracy in Brazil,” Latin American Politics and Soci-
ety 43, 2 (2001): 27–48.

Benjamin Goldfrank and Brian Wampler, “Good Government and Politics as Usual? The Schizophrenic
Path of the Worker’s Party.” In Peter R. Kingstone and Timothy J. Power, eds., Democratic Brazil
Divided. Pittsburgh: University of Pittsburgh Press.

7.2.8 Wednesday, Oct. 20. Mobilization and Vote Buying.

Frederic Charles Schaffer, “Why Study Vote Buying?” in Frederic Charles Schaffer, ed., Elections
for Sale: The Causes and Consequences of Vote Buying (Boulder: Lynne Rienner Publishers,
2007).

7.2.9 Friday, Oct. 22. Mobilization and Vote Buying: Mexico.

Simeon Nichter and Brian Palmer-Rubin, “Clientelism, Declared Support, and Mexico’s 2012
Campaign.” In Jorge I. Domı́nguez, Kenneth F. Greene, Chappell H. Lawson, and Alejandro
Moreno, eds., Mexico’s Evolving Democracy: A Comparative Study of the 2012 Elections. Balti-
more: Johns Hopkins University Press, 2015.

7.2.10 Monday, Oct. 25. Mobilization and Vote Buying: Argentina and the Philippines.

Mariela Szwarcberg, “Uncertainty, Political Clientelism, and Voter Turnout in Latin America: Why
Parties Conduct Rallies in Argentina,” Comparative Politics, 45, 1 (2012): 88–106.

Frederic Charles Schaffer, “How Effective is Voter Education?” in Frederic Charles Schaffer,
ed., Elections for Sale: The Causes and Consequences of Vote Buying (Boulder: Lynne Rienner
Publishers, 2007).
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7.2.11 Wednesday, Oct. 27. Violence as a Campaign Strategy.

Steven Rosenzweig, “Dangerous Disconnect: Voter Backlash, Elite Misperception, and the Costs
of Violence as an Electoral Tactic,” Political Behavior (2021).

7.2.12 Friday, Oct. 29. The Mass Media and Elections: United Kingdom.

Pippa Norris, John Curtice, David Sanders, Margaret Scammell, and Holli A. Semetko, On Mes-
sage: Communicating the Campaign (Thousand Oaks, CA: Sage Publications, 1999). Ch. 5: “The
News Agenda.”

7.2.13 Monday, Nov. 1. The Mass Media and Elections: Mexico.

Sallie Hughes and Chappell Lawson, “Propaganda and Crony Capitalism: Partisan Bias in Mexi-
can Television News,” Latin American Research Review 39, 3 (2004): 81–105.

Jo Tuckman, “Computer files link TV dirty tricks to favourite for Mexico presidency,” The Guardian
June 7, 2012.

Jo Tuckman, “Mexican media scandal: secretive Televisa unit promoted PRI candidate,” The
Guardian June 26, 2012.

7.2.14 Wednesday, Nov. 3. The Mass Media and Elections: Brazil.

Mauro P. Porto, Media Power and Democratization in Brazil: TV Globo and the Dilemmas of
Political Accountability (New York: Routledge, 2012). Ch. 4: “Shifts in News Coverage of
Presidential Elections.”

7.2.15 Friday, Nov. 5. New versus Old Media: Brazil and the United Kingdom.

[On Blackboard] Darren G. Lilleker and Daniel Jackson, “The Social Media Campaign: Mobili-
sation and Persuasion.” In Dominic Wring, Roger Mortimore, and Simon Atkinson, eds., Political
Communication in Britain: Polling, Campaigning and Media in the 2015 General Election. Pal-
grave Macmillan, 2017.

Kellyton Brito, Natalia Paula, Manoel Fernandes, and Silvio Meira, “Social Media and Presiden-
tial Campaigns—Preliminary Results of the 2018 Brazilian Presidential Election.” In Proceedings
of the 20th Annual International Conference on Digital Government Research, pp. 332–341. New
York: ACM, 2019.

[On Blackboard] Max Fisher and Amanda Taub, “How YouTube Radicalized Brazil,” The New
York Times August 11, 2019.
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7.3 Part III. How do Campaigns Affect Voters?
7.3.1 Monday, Nov. 8. Media Effects: Mexico.

Chappell Lawson and James A. McCann, “Television News, Mexico’s 2000 Elections and Media
Effects in Emerging Democracies,” British Journal of Political Science 35 (2005): 1–30.

Alejandro Dı́az-Domı́nguez and Alejandro Moreno, “Effects of #YoSoy132 and Social Media in
Mexico’s 2012 Presidential Campaigns.” In Jorge I. Domı́nguez, Kenneth F. Greene, Chappell H.
Lawson, and Alejandro Moreno, eds., Mexico’s Evolving Democracy: A Comparative Study of the
2012 Elections. Baltimore: Johns Hopkins University Press, 2015.

7.3.2 Wed., Nov. 10. Media Effects: Ukraine

Leonid Peisakhin and Arturas Rozenas, “Electoral Effects of Biased Media: Russian Television in
Ukraine.” American Journal of Political Science 62, 3 (2018): 535–550.

7.3.3 Friday, Nov. 12. RESPONSE PAPER DUE; Media Effects: United Kingdom.

Jonathan McDonald Ladd and Gabriel S. Lenz, “Exploiting a Rare Communication Shift to Doc-
ument the Persuasive Power of the News Media,” American Journal of Political Science 53, 2
(2009): 394–410.

7.3.4 Monday, Nov. 15. Advertising Effects: Mexico and Brazil.

Alejandro Moreno, “The Effects of Negative Campaigns on Mexican Voters,” in Jorge I. Domı́nguez
and Chappell Lawson, eds., Mexico’s Pivotal Democratic Election: Candidates, Voters, and the
Presidential Campaign of 2000 (Stanford, CA: Stanford University Press, 2004).

Scott Desposato, “The Impact of Campaign Messages in New Democracies: Results From An
Experiment in Brazil,” unpublished manuscript, University of California, San Diego.

7.3.5 Wednesday, Nov. 17. Advertising Effects: Chile.

Taylor C. Boas, “Voting for Democracy: Campaign Effects in Chile’s Democratic Transition,”
Latin American Politics and Society 57, 2 (2015): 67–90.

7.3.6 Friday, Nov. 19. Get-out-the-Vote: United Kingdom.

Fieldhouse, Edward, David Cutts, Paul Widdop, and Peter John. 2013. “Do impersonal mobil-
isation methods work? Evidence from a nationwide Get-Out-the-Vote experiment in England.”
Electoral Studies 32: 113–123.
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Townsley, Joshua. 2018. “Is it worth door-knocking? Evidence from a United Kingdom-based Get
Out The Vote (GOTV) field experiment on the effect of party leaflets and canvass visits on voter
turnout.” Political Science Research and Methods 10: 1–15.

7.3.7 Monday, Nov. 22. Get-out-the-Vote: Sweden and France

Pär Nyman, “Door-to-door canvassing in the European elections: Evidence from a Swedish field
experiment.” Electoral Studies 45 (2017): 110–118.

Pons, Vincent. 2018. “Will a Five-Minute Discussion Change Your Mind? A Countrywide Exper-
iment on Voter Choice in France.” American Economic Review 108, 6 (2018): 1322–1363.

7.4 Part IV. Group Presentations
7.4.1 Monday, Nov. 29. Group presentations

7.4.2 Wednesday, Dec. 1. Group presentations

7.4.3 Friday, Dec. 3. Group presentations

7.4.4 Monday, Dec. 6. Group presentations

7.4.5 Wednesday, Dec. 8. Group presentations

7.4.6 Friday, Dec. 10. Group presentations / Conclusion; GROUP PAPERS DUE

7.5 Thursday, Dec. 16, 9–11 a.m.: Final Exam
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